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Item 10.16: Release of Draft Community Plan for Community Consultation

AGENDA ITEM NO.:

10.16

TO:

Council on 27 October 2020

DIRECTOR:

Nigel McBride, Chief Executive Officer

REPORT AUTHOR:

Nathan Cunningham, Director Community & Planning

SUBJECT:

Release of Draft Community Plan for Community Consultation

1.

EXECUTIVE SUMMARY
Council is required by the Local Government Act 1999 to regularly review and renew its
Strategic Plan/ Community Plan within two years of each election cycle, setting the
direction for Council’s activities.
Development of a new City of Prospect draft Community Plan has been informed by
several discussions between our Mayor, Councillors and Executive Leadership Team,
together with a number of community groups and consultants during a series of
workshops from late 2019 through to recently. The outcome has developed a document
structure which includes:
•

20-year Vision Statements under six Pillars imagining the future of the City

•

Five (5) year Strategic Objectives designed to work towards the long term vision

•

2020/2021 financial year Measures, two to five year actions and measures, and
six to twenty year actions and measures (which, if delivered, will lead to
achievement of the Visions).

The full draft Community Plan, titled Our Community Plan ‘Towards 2040’, is provided
as Attachments 1-47.
The direction of the draft Community Plan is premised on a central theme of ‘A
community with heart is the core of our future’ along with the key concepts (six pillars)
of:
•

Connected & Caring

•

Active & Engaged

•

Proud of our past, excited by our future

•

Inclusive & Diverse

•

Creative & Innovative

•

Responsible & Sustainable
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Following endorsement by Council for consultation, the draft Community Plan will be
released for community feedback in accordance with Council’s Community Engagement
and Consultation Policy and in line with the engagement plan specific for this project.
It is recommended that Council endorses the draft Community Plan for community
consultation. A revised (full) draft of the Community Plan will subsequently be presented
to Council for adoption after the consultation and amendment process, likely at the
December 2020 or January 2021 Council meeting.
2.

RECOMMENDATION
(1)

Council having considered Item 10.16 Release of Draft Community Plan
for Community Consultation, receive and note the report.

(2)

Council endorse the Draft Community Plan (as presented in Attachments
1-47 as Our Community Plan Towards 2040), for community
consultation (subject to minor administrative amendments).

(3)

Council endorse the Community Engagement Plan as detailed within the
discussion section of this Report to ensure the community are able to
provide input towards the final version of Our Community Plan Towards
2040.
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3.

DISCUSSION
The central theme and six key pillars of the draft Community Plan provides an
opportunity for Council, with feedback from the community, to shape its thinking about
future directions to achieve positive change within our City.
There are a number of other documents that influence or underpin the drafting of a
Community Plan (or Strategic Plan), including the State Strategic Plan, the current City
of Prospect Strategic Plan and the Regional Public Health Plan.
The Community Plan is delivered via Council’s Asset Management Plan, the Long Term
Financial Plan and through the funded Annual Business Plan(s) over the life of the
Community Plan.
Community Engagement
An important step towards finalisation of the Community Plan is to gain community input
and comment. Council’s Community Engagement and Consultation Policy provides the
framework to engage and consult with our community to ensure meaningful input and
contribution to the future direction of the City. The Community Engagement Plan is as
follows:
Target Groups
•
•

Residents and ratepayers
Aiming to engage a broad cross section of our community, with representatives
from across all Council wards and age ranges.

Purpose of Engagement
•
•

•

•

Residents are informed of Council’s draft Community Plan.
To gather feedback on:
o Level of community satisfaction/support for the draft Community Plan
o Resident’s input and suggestions for changes and other considerations
that may improve a final draft of the Community Plan.
To gather information about respondents:
o Name
o email address
o Council ward
To provide Council with a report of community feedback received, for
consideration in the development of the final Community Plan.

Promotion
Promotion of the draft Community Plan and online consultation process through:
•
•
•
•
•
•
•

An advertisement in The Advertiser
Council website
Social media platforms
Prospect Business Leaders Group
Emails to local community groups and organisations
Emails to residents registered with Engagement Hub
Network Prospect Newsletter
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•
•
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Distribution to Schools (included in mail out to community groups/ organisations)
Promotional material and copies of draft Community Plan available from Payinthi.

Proposed Engagement Activities
Ensure residents and ratepayers are able to provide input towards final confirmation of
the draft Community Plan:
1.

Council’s online Community Engagement Hub –
• Background and supporting information detailing development of the
draft Community Plan
• Q&A - common questions about the draft Community Plan with answers
• Access to digital and printable copies of the draft Community Plan
• Quick Links to relevant documents
• An ‘Ideas Wall’ - an interactive platform that allows residents to suggest
projects that others may ‘up’ or ‘down’ vote
• A survey seeking residents comment against elements of the draft
Community Plan
• Opportunity for formal submissions
• 1 x Youth Forum
o Coordinate a public forum (including online capacity), including
input from Blackfriars Priory School and Prescott College,
existing youth contacts and public.
• 1 x Under 40’s Focus Group
o Seek out and engage with a cohort of residents (aged
approximately 26–35 years), typically seen on weekends and
early morning enjoying the cafés on Churchill and Prospect
Roads, including those with young children
• 1 x New Parents Focus Group
o Parents of children aged 0-6 who frequent library, playgroups
etc
• 1 x Webinar - interactive Q&A
o Key staff will be on hand to provide an overview of the draft
Community Plan to 2040 and answer any questions.

2.

Incorporate questions relating to Council’s draft Community Plan into
Council’s Resident Satisfaction Survey – 2020 which is to occur across the
same period of time. The two engagement processes will have some overlap
in their focus but the Resident Satisfaction Survey will focus primarily on
service satisfaction benchmarked against previous years’ data. An intent of
the Resident Satisfaction Survey is also to understand resident satisfaction
levels and support for the central themes and six pillars of the draft
Community Plan.

Key Messages
•
•
•

This Community Plan builds on our positive trajectory and celebrates the best of
our City. It’s respectful of where we came from, yet visionary.
It’s hungry for global insights and knowledge but cherishes our community feel
through our locally connected neighbourhoods.
City of Prospect is about a caring and connected community that embraces our
history while pursuing a better and fairer future for all of us - simple as that!
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•

Community is at the heart of what we do and everything we do as a Council aims
to strengthen this heart through initiatives in quality of life, an inviting built
environment, vibrant businesses and a greener future. The Community Plan itself
is built upon six pillars as outlined earlier in the report and comprises over 90
measurable actions and activities planned and forecast over the life of the
Community Plan.

Feedback to Our Residents
Copies of the final Council Report will be posted on the Council website and
Engagement Hub and will be emailed to each individual and organisation that
provided feedback and contact details.

•

Timeline
Early October
•

Executive and Management Teams
to finalise draft Community Plan to
present to October Council
Workshop

27 October 2020
Council Meeting
•
•

•

Draft Community Plan is Closed for
Community Consultation
4-week consultation period

December 2020 or January 2021
Council Meeting
•

Council Workshop
•

Final Draft Community Plan Recommended for Endorsement

•

2 November – draft Community
Plan is Open for Community
Consultation

December 2020 or January 2021
Council Workshop
•

Outcomes of draft Community Plan
Consultation with suggested
amendments

Late December and/or January
•
•
•
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Confirm that the draft Community
Plan is ready for Council’s October
meeting

November 2020

Council endorse the draft
Community Plan as ready for
Community Consultation.
Council endorse the Community
Engagement Plan

30 November 2020
•

13 October 2020

Post outcomes for the draft
Community Plan through Council’s
communication channels
Provide feedback to participating
residents
Distribute and discuss with staff to
factor into work plans and ensure
delivery
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Relevance to Core Strategies / Policy
•

The Local Government Act 1999 (Section 122A) prescribes that Council must
develop and adopt plans (which may take various forms) for the management of
its area, to be called collectively the strategic management plans. A Community
Plan as envisaged by the Act must be reviewed within two years of each election
cycle, which is why most in Local Government have a four year timeframe.

•

Council’s Community Engagement and Consultation Policy provides the
framework to engage and consult with our community, so as to enable their
participation in and contribution to Council's decision making.

Strategic Plan to 2020 Theme 1 – People “Know, empower, celebrate, educate
and activate our community”
Strategy
Strategy
Strategy
Strategy

1.1
1.2
1.3
1.4

Know our community
Environmentally active, sustainably focused
Active living for every age, every stage
Celebrate our diverse and creative community

Strategic Plan to 2020 Theme 2 – Place “Loved heritage, leafy streets, fabulous
places”
Strategy
Strategy
Strategy
Strategy

2.1
2.2
2.3
2.4

Respect the past, create our future
Loved parks and places
An accessible City
A greener future

Strategic Plan to 2020 Theme 3 – Prosperity “More jobs, more investment, more
activity, more vibrancy”
Strategy
Strategy
Strategy
Strategy

3.1
3.2
3.3
3.4

A stronger local economy
A more vibrant night-time
Leverage our digital advantage
International Prospect

Strategic Plan to 2020 Theme 4 – Services “Leaders of the sector providing
efficient, responsive, accessible services”
Strategy
Strategy
Strategy
Strategy

4.1
4.2
4.3
4.4

Excellence in Infrastructure
Sound Financial Management
Responsible Waste Management
Accountable and people-focused services

ATTACHMENTS
Attachments 1-47: Draft Our Community Plan ‘Towards 2040’
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Towards 2040

GOOD PROSPECTS
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Attachment 2

t

“Across City of Prospect, we clearly share many passions.
Passions we confirmed after many conversations with
residents, families, young people, community groups,
sporting clubs, schools, businesses, investors and visitors.
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You, our community, have told us that this City has
already got many things right. So this Plan builds on
our positive trajectory and celebrates the best of our City.
It’s respectful of where we came from, yet visionary.
It’s hungry for global insights and knowledge, but
cherishes our community feel through our locally
connected neighbourhoods.

At

ta

City of Prospect is about a caring and connected
community that embraces our history while pursuing
a better and fairer future for all of us - simple as that!
Let’s enjoy the journey together.”
Your Mayor and Councillors
of City of Prospect
City of Prospect | Our Community Plan
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“As a Council, we strive to create places that enrich
everyday experiences, foster a sense of belonging
and engage our community.”

539

Mayor David O’Loughlin, Deputy Mayor Matt Larwood, Councillor Mark Groote,
Councillor Thuy Nguyen, Councillor Steven Rypp, Councillor Alison de Backer,
Councillor Allen Harris, Councillor Robin Pearce and Councillor Kristina Barnett.
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It starts with
community,
a community
with heart.

Attachment 4
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Heart - it usually means
the centre of a city but
in the City of Prospect
we know that the
community is our heart.
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Attachment 5

ch
m

It beats strongly in this involved, generous
and inclusive community. Our community is
what makes our City very attractive to be part
of and very hard to leave.

At

ta

Everything we do as a Council aims to
strengthen this heart through initiatives in
quality of life, an inviting built environment,
vibrant businesses and a greener future.
The European settlers on this land called this
place ‘Prospect’ because they felt it had ‘good
prospects’. The Kaurna people, the traditional
custodians of the Adelaide Plains, have a word
‘Payinthi’ which means ‘prospect’.
We acknowledge our community resides on
the traditional country of the Kaurna. We work
to deepen our cultural understanding and
embrace our shared heritage and relationships
with the land.
City of Prospect | Our Community Plan
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We believe in...
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Responsible &
Sustainable

ch
m

Active &
Engaged

A community
with heart is
the core of our
future

At

ta

Creative &
Innovative

Proud of our
past, excited
by our future

Inclusive &
Diverse

City of Prospect | Our Community Plan
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Geographically
the centre of
metropolitan
Adelaide, City of
Prospect is just
minutes from a
number of key
locations.
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Adelaide International Airport
Approximate travel time - 20 mins

2

Adelaide CBD
Approximate travel time - 10 mins

3

Techport Australia
Approximate travel time - 20 mins

4

Technology Park, Mawson Lakes
Approximate travel time - 15 mins

5

DST Edinburgh
Approximate travel time - 25 mins

6

RAAF Edinburgh
Approximate travel time - 25 mins

7

Barossa Valley Wine Region
Approximate travel time - 45 mins

8

Adelaide Hills Wine Region
Approximate travel time - 30 mins

9

McLaren Vale Wine Region
Approximate travel time - 60 mins

RT
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City of
Prospect
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SOUTH ROAD

1

GREENHILL ROAD
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Connected & Caring
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We all love our great neighbourhoods.
Together they make up a great City,
strategically located within minutes of the
CBD and major universities, while also
being close to our Port, Defence and Airport
precincts. Our connectedness isn’t random.
It’s intentional and it goes beyond caring
for our neighbours. It has been recognised
internationally year after year and means
our City is one of the most awarded cities for
intelligent connection in Australia. Our secure
GigCity Adelaide high speed fibre network
is a key attractor for businesses and data
intensive operations alike.
Fresh thinking brings people together with
others in a city which integrates cyclists,
pedestrians and drivers safely; it delivers
empowering technology to people, bringing
the world to our fingertips.
We connect across our neighbourhoods and
take pride in loving where we live and work
in our City.

City of Prospect | Our Community Plan
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It also means there’s a ‘buzz’ about our
City; from growing local businesses and
enthusiastic entrepreneurs to a dynamic
arts scene and a vibrant nightlife.

en

This means more than families being
out and about, enjoying our mainstreets,
parks, recreation areas and great sporting
clubs. It’s more than our cherished
community groups that harness our
passions and values as we pursue
important causes throughout our City.

t

Active & Engaged

At

ta

We are a city that welcomes thinkers and
ideas: we value social, environmental,
ethical and political dialogue and debate.

City of Prospect | Our Community Plan
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Proud of our past,
Excited by our future

en

t

Our City is, in many ways, a living
reminder of the best of what we were,
while also being on the forefront of
exciting new developments.

At
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Our cosmopolitan history and the rich built
character throughout our neighbourhoods
reflects everything from our proud
working-class and migrant heritage to the
aspirational outcomes of the last century.
Today, a cool and quirky café and
restaurant culture exists alongside a range
of housing choices, all surrounded by
shared places and facilities of which
we can be proud.
The past and present co-exist together
and we continue to strive to maintain
this balance as we move forward into
our City’s next chapter.

City of Prospect | Our Community Plan
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As a community, we embrace the vibrancy
and energy that results from cultures
and peoples woven together into a
diverse mix of beliefs, perspectives
and lifestyle choices.

en

There are many different nationalities
living and working together in our City,
and many languages are spoken.

t

Inclusive & Diverse

Everyone is welcome in our City, and we
proudly celebrate inclusion. Embracing
difference and variety is what makes our
City a more interesting place to live, and
a place people don’t want to leave.

At

ta

Our desire that everyone finds a place
to call home in our City reinforces our
culture of acceptance and openness.

City of Prospect | Our Community Plan
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Creative & Innovative
Ideas that lead to achievements have
always been the currencies of our City.

en

t

Not ‘talk fests’, but ideas that become
great art projects, smart businesses, unique
events, dynamic clubs, inspired volunteers
and shared community projects.

ch
m

Innovation results from ideas and leads to
advances in everything, from how we care
for the land through to being a globally
connected community.

At

ta

Achievements come from our spirit of
getting things done as we embrace new
waves of artisans, creatives, thinkers,
entrepreneurs and innovators.

City of Prospect | Our Community Plan
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We already have strong environmental
policies to ensure a responsible future for
our community. Those policies need to grow
and develop through multi-generational
commitment.

en

The ‘green’ of the future will extend
far beyond our trees and parks as we
demonstrate leadership towards a cleaner,
greener and more sustainable tomorrow.

t

Responsible & Sustainable

At

ta

We recognise the challenge of climate
change and our City’s responsibility to play
its part. We will value our initiatives on
environmental performance alongside our
social, cultural and economic objectives.

City of Prospect | Our Community Plan
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Community Plan to 2040 is built on the pillars of…

en

ch
m

Active & Engaged

t

Connected & Caring

Proud of our past, excited by our future
Inclusive & Diverse

At

ta

Creative & Innovative

Responsible & Sustainable
City of Prospect | Our Community Plan
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Funding status

en

t

With the early years of the Strategic Plan being constrained
by tight budgets, as forecast in the City’s adopted Long Term
Financial Plan, it’s important to indicate the funding status of
listed measures throughout the Plan:
F – means ‘Fully Funded’ in FY20/21 budget

ch
m

PF - means ‘Partially Funded’ out of the FY 20/21 budget, for
example, out of broader operational funds and may also attract
other funding sources like grants

ta

NF – means ‘Not Funded’ in full in current budget or longer term
forecast

At

CF – means ‘Community Facilitated’ projects or services that
partially or wholly rely on community initiative and support.
Council may assist with in-kind, promotional or minor financial
support, but community ownership and interest is the key driver.
City of Prospect | Our Community Plan
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Connected & Caring

en
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We strive to be a city which
capitalises on its locational
advantages, brings people
together, harnesses social
and technological connection
opportunities and is easy to
navigate.

t

5 Year Strategic Objective

City of Prospect | Our Community Plan
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FY 20/21 Measures

en

• Undertake Local Roads & Community Infrastructure Program
projects upon successful grant applications for better transport
connections and to stimulate economy post COVID-19 PF

ch
m

• Encourage appropriate outdoor/alfresco dining, including
precincts outside the Prospect Village Heart PF/CF
• Prepare scope and budget bid for City Wide Transport &
Movement Plan PF

At

ta

• Deliver a broad range of events across the financial year in line
with guiding principles and Public Health Directions on outdoor
gatherings F

Connected & Caring

t

• Deliver upgrade of Nailsworth Hall for enhanced community
activation and connection F

(continued next page)
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FY 20/21 Measures (continued)

At

ta

ch
m

• Foster new connections through community programs to support
the community to recover from COVID-19 PF/CF

Connected & Caring

en

t

• Use the City’s locational advantage to better connect with the
university, research, Defence, industry and innovation precincts
across the metropolitan area PF

City of Prospect | Our Community Plan
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2 to 5 year timeline

t

• Develop a City Wide Transport and Movement Plan and complete
planned upgrades in Broadview locality NF

ch
m

• Continuing to support the success of Prospect Road PF
• Ensure greater recognition and support of other mainstreets,
precincts and neighbourhood gathering places such as
Collinswood Precinct, Broadview Oval, Nailsworth Hall, Charles
Cane, Howard Street precinct across the City:

ta

- Make these great places and create promotional campaigns
PF/CF

Connected & Caring

en

• Facilitate new bars, cafes or restaurants which diversify our local
offerings PF

At

(continued next page)
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2 to 5 year timeline (continued)

- Develop new place-making and urban renewal initiatives
in those neighbourhoods NF

At

ta

ch
m

- Facilitate the attraction of a key ‘anchor’ or ‘hero’ business
to each of those key locations NF

Connected & Caring

en

t

- Install wayfinding signage (and ‘digital trails’) in key locations
to highlight important and historic sites, as well as shopping
and recreational opportunities in those neighbourhoods NF

City of Prospect | Our Community Plan
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557

6 to 20 year timeline

ch
m

en

• Establish vibrant community and/ or corporate hubs at ‘churchill
& regency’, ‘regency & prospect’, ‘northpark district centre’ and
‘main north road’ delivering placemaking opportunities from
2025 NF
• Progressively deliver on recommendations of City Wide
Transport and Movement Plan as budget (and grant
opportunities) allow NF

ta

• Establish a sustainable and loved community hub in the East
of the City NF

Connected & Caring

t

• Undertake feasibility study and deliver at least 1 Gig/second
internet speeds to all businesses and residents in the City NF

At

• Redefine Northpark as a multi-use district hub/village NF
• Plan for a new community/local hub proximate to the Regency
Road intersections with Churchill Road and Prospect Road NF
City of Prospect | Our Community Plan
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Active & Engaged

en

At

ta

ch
m

An empowered community
which cares for the City and
for each other, is involved
in the many aspects of our
community life and strives
for positive change through
contributions to decision
making.

t

5 Year Strategic Objective
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FY 20/21 Measures

ch
m

• Collaborate with sporting and community groups to promote
their activities, opportunities for involvement and access by
residents to their facilities PF/CF

ta

• Deliver Website Conversion and Plugins to generate
improvement with Content Manager as well as Network Prospect
and Newmarch Gallery websites F

Active & Engaged

en

t

• Undertake bi-annual Residents Satisfaction Survey to measure
performance across: service delivery, infrastructure, open space
and recreation, programs, public art, events, heritage, inclusion
and good governance throughout Council’s operations and
achieve a 75% or higher satisfaction rating F

At

• Create and distribute the Your Prospect (Magazine) three times
a year to 9500 properties in the Council area F
(continued next page)
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FY 20/21 Measures (continued)

ch
m

• Commence dialogue with Department for Education and Child
Development and local schools on out of hours public use of play
and sporting grounds PF/CF
• Record and celebrate unsolicited positive customer feedback CF

At

ta

• Promote Payinthi as a place for meeting, organising and
celebrating a broad range of non-Council activities and support
those activities CF

Active & Engaged

en

t

• Initiate Representation Review to consider wards and numbers
of elected representatives as required by Section 12(4) of the
Local Government Act 1999 F

City of Prospect | Our Community Plan
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561

2 to 5 year timeline

- Attracting 3 new French (or French friendly) businesses
to the City PF

ch
m

- Engaging with at least 3 French business networks PF
- Delivering French Quarter cultural and business events
as a catalyst for investment F/CF

ta

- Encourage the establishment of an International Baccalaureate
program in a local school to welcome new families CF

Active & Engaged

en

t

• Actively pursue the French Quarter strategy which involves
attracting French businesses, investment and families related
to the State’s major defence contract through:

At

• Create a dog walking track through the City, with wayfinding
signage and relevant infrastructure (eg bags) along the route NF/CF
• Use the annual Business and Employment Survey to understand
the value of trade that is occurring on-line PF
City of Prospect | Our Community Plan
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562

2 to 5 year timeline (continued)
• Engage Prospect community and businesses in Smart City
initiatives PF

en

t

• Continue to support a broad and diverse volunteer group F/CF

ch
m

• Facilitate artist talks, author talks and thinkers to capture the
minds of residents and visitors to Payinthi NF/CF
• Leverage the above activities into outcomes that see our
community build a reputation as agents of change NF

At

ta

• Support the Eastern Region to deliver aspirations and objectives
of the Regional Public Health Plan including projects which
include open space connectedness, regional volunteering, mental
health support, community transport and programs to address
social isolation NF

Active & Engaged

• Finalise Local Government Act Representation Review F

City of Prospect | Our Community Plan
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563

6 to 20 year timeline

At

ta

ch
m

• Promote increased Civic Engagement and Local Government voter
turnout, through Local Government Association PF

Active & Engaged

en

t

• Continue to undertake bi-annual Residents Satisfaction Survey
and achieve a 75% or higher satisfaction rating across all service
areas F

City of Prospect | Our Community Plan
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564
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With a great blend of old
and new, we are a city
which celebrates where it
has come from and takes
pride in creating its future.

en

5 Year Strategic Objective

t

Proud of our past,
Excited by our future

City of Prospect | Our Community Plan
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565

en
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• Seek Ministerial agreement on progressing Heritage
Development Plan Amendment to increase the number
of local heritage listed properties across our City F

ch
m

• Deliver Heritage Incentive Scheme program to provide heritage
grants to eligible home owners (heritage listed properties) for
restoration work and to support local pride in our heritage F

ta

• Provide funding to Prospect Local History Group to support
their delivery of Sesquicentennial History Book Project updating
previous history book on Prospect (Prospect 1872-1972:
A Portrait of a City by Max Lamshed) F/CF

At

• Complete Vine Street and Vine Plaza Redevelopment in line
with adopted Concept Plan to finalise upgraded Payinthi
precinct to deliver new community activation and ‘cutting edge’
future events F

Proud of our past, Excited by our future

FY 20/21 Measures

City of Prospect | Our Community Plan
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t

• Promote and reward design excellence through local design
awards NF

en

• Leverage our media and communications platform to celebrate
excellence in design and heritage preservation in the City PF

ch
m

• Finalise Sesquicentenary Local History Book and deliver
appropriate celebrations in 2022 NF

ta

• Continue our reconciliation journey through means such as
development of the next Reconciliation Plan, by progressing
‘truth telling’ and other ideas aligned to the adopted Uluru
Statement of the Heart NF

At

(continued next page)

Proud of our past, Excited by our future

2 to 5 year timeline
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• In close liaison with the Kaurna people, form a ‘Treaty’ (or similar
agreement) that recognises the City’s desire for a closer and more
meaningful partnership with our indigenous heritage, our shared
land and our joint aspirations PF

ch
m

• Deliver Heritage Incentive Scheme program to provide heritage
grants to eligible home owners (heritage listed properties) for
restoration work NF
• Establish heritage trail linked to heritage plaques across
the city NF

At

ta

• Collaborate with the Prospect Local History Group and invest
in improving the curation, relevance and digitisation of the local
history collection PF

Proud of our past, Excited by our future

2 to 5 year timeline (continued)

City of Prospect | Our Community Plan
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t

• Scope and deliver a far-reaching Urban Design competition
for a local development site NF

en

• Guide city and community through new opportunities from
reshaping urban form, maximising home office and remote
working opportunities, to facilitating online investment locally NF

At

ta

ch
m

• Become known as the benchmark for quality design in the medium
density and low to mid rise sector NF

Proud of our past, Excited by our future

6 to 20 year timeline
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Attachment 33

569

Inclusive & Diverse

en

At

ta

ch
m

We will know we have
achieved through striving
for greater equality and a
community which celebrates
and recognises all aspects of
what it means to be inclusive
and diverse.

t

5 Year Strategic Objective
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Attachment 34

570

FY 20/21 Measures
• Complete Disability Access & Inclusion Plan F

ch
m

• Delivery of NAIDOC Week and National Reconciliation Week
activities F
• Assess and distribute Cultural Festival and Event Grants
empowering community to deliver diverse events F/CF

ta

• Deliver Bus Shelter Upgrades to achieve DDA Compliance across
the City that recognises the broad based importance of transport
equity F

Inclusive & Diverse

en

t

• Promote and truly celebrate our new Prospect Citizens through
Citizenship ceremonies F/CF

At

• Activate Network Prospect to deliver a range of events for Digital
Marketing and lifelong digital learning F
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Attachment 35

571

2 to 5 Year timeline

t

• Implement the findings of the Disability Access & Inclusion
Plan PF

ch
m

• Promote, facilitate and measure the utilisation of our buildings,
parks and open spaces using SpacetoCo data F
• Promote more people living in the Urban Corridor Zones through
development of more townhouses and apartments PF

ta

• Analyse census data to truly understand the ‘new’ community
living in our Urban Corridors PF

Inclusive & Diverse

en

• Develop City of Prospect ’Welcome Packs’ for new residents
(including versions in multiple languages) NF/CF

At

• Create opportunities for new culturally diverse citizens to be
actively involved in Council programs and activities NF
• Develop and implement a policy to actively seek the views
of groups often missed in consultation activities NF
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Attachment 36

572

6 to 20 Year timeline

t

• Continue to implement findings of Disability Access & Inclusion
Plan NF

ch
m

• Be recognised as a welcoming and inclusive community with
participatory decision making that reflects our demography NF

At

ta

• Promote housing choice and options for all stages of life PF/CF

Inclusive & Diverse

en

• Amend community programs to align with cultural changes
across the community as noted in Census Data PF/CF
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Attachment 37

573

Creative & Innovative

en

At

ta

ch
m

We attract investment
and development
opportunities to activate
the local economy, create
jobs and share prosperity
in a city which welcomes
and empowers thinkers,
innovators and doers.

t

5 Year Strategic Objective
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Attachment 38

574

FY 20/21 Measures

• Promote Prospect as an investment destination for new
apartments & commercial developments F

ch
m

• Utilise Village Heart Marketing Fund to attract shoppers and
visitors through such activities as movie premieres with a mini
business expo, Christmas in Prospect decorations/marketing
(and others) with an emphasis on digital marketing F

At

ta

• Deliver a Public Art Program (including through grants) to
improve key public areas throughout the city for Prospect
residents, businesses and visitors F/CF

Creative & Innovative

en

t

• Create thought-leadership platforms (digital and in person) to
discuss and debate important social, environmental and ethical
topics PF/CF

• Deliver an Innovation Precinct with a major anchor & Prospect
Innovation Awards to help build the local innovation ecosystem F
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Attachment 39

575

2 to 5 Year timeline

en

• Develop an innovation ecosystem including facilitation of
Prospect Innovation Awards, formation of Prospect Innovation
Roundtable and promotion of the Innovation Precinct PF

ch
m

• Achieve the lowest retail vacancy rate in metropolitan Adelaide
for the village heart PF/CF
• Identify and address barriers to achieve low overall business
vacancy rates throughout the City F

ta

• Utilise the Annual Business & Employment Survey to assess
the best opportunities to facilitate growth NF

Creative & Innovative

t

• Attract an anchor business to enhance the innovation brand
of our City NF

At

(continued next page)
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Attachment 40

576

2 to 5 Year timeline (continued)

At

ta

ch
m

• Ensure high volume car parking solution is integrated into the
Village Heart NF

Creative & Innovative

en

t

• Maintain the trajectory of changing the Council’s revenue
profile through promotional campaigns and targeting potential
investors and tenants PF
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Attachment 41

577

6 to 20 Year timeline

t

• Collect data on number of businesses that are newly open after
5pm in summertime with a goal to see this number increase PF

ch
m

• 25% of Council’s Rate Revenue comes from Main Road Corridor
development and commercial development NF
• Main North Road to be known as the preferred location in the
North of Adelaide for corporate and administration activity NF

At

ta

• Prospect’s Village Heart is an attractive and sought-after
precinct comprising a mix of office, retail, hospitality and living
opportunities NF

Creative & Innovative

en

• Undertake Urban Futures forums to highlight global issues and
their relevance to Prospect NF
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Attachment 42

578

Responsible & Sustainable

en

At

ta

ch
m

Recognising that there
is more to do, our nonnegotiable is a sustainable
natural and built environment
and a community which
looks forward responsibly
and continues to contribute
to a better quality of life.

t

5 Year Strategic Objective

City of Prospect | Our Community Plan

41

Attachment 43

579

FY 20/21 Measures

en

• Ensure at least 50% of the total weight of road construction
and maintenance materials purchased is recycled content F

ch
m

• Promote the new Significant Tree Grant initiative F

• Continue a zero waste to landfill outcome at events F

ta

• Implement and install 40km/h signage throughout the City
in line with approved locations to enhance safety and minimise
vehicle pollution F

At

• Complete Broadview Oval Concept Drawings as guided by
the Masterplan and stakeholder involvement as part of our
sustainable built environment F

Responsible & Sustainable

t

• Plant additional street trees to align with the ‘Green Tunnel’
strategy F
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Attachment 44

580

2 to 5 Year timeline
• Continue to plant additional street trees to align with the ‘Green
Tunnel’ strategy NF

ch
m

• Analyse the green credentials of Council buildings and develop
plans (and funding strategy) to improve environmental status
NF
• Understand and increase levels of annual tonnes of recycled
materials used in our civil infrastructure projects PF

ta

• Continue to provide opportunities for community and business
learning focused on environmental issues PF/CF

Responsible & Sustainable

en

t

• Promote and support projects (public and private) that include
water quality and Water Sensitive Urban Design measures
PF/CF

At

• Significantly reduce food waste contamination of general waste
streams PF
(continued next page)
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Attachment 45

581

2 to 5 Year timeline (continued)

en

• Support transport innovations with an eye to a sustainable
future NF/CF

At

ta

ch
m

• Actively encourage and support all businesses and multi-unit
residential sites to equal or better general recycling levels NF

Responsible & Sustainable

t

• Demonstrate innovation in the supply and delivery
of infrastructure projects F
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Attachment 46

582

6 to 20 Year timeline
• Measure carbon footprint of Council activities and of the City NF

ch
m

• Deliver ‘green’ improvements to Council’s built assets across
the City NF

At

ta

• Council decisions are guided by accurate and accountable
environmental considerations NF

Responsible & Sustainable

en

t

• Delivery of Green Tunnel program to improve heat mapping
results across the city by delivering 50% of all streets planted
to be capable of forming green tunnels PF
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Attachment 47

Payinthi
128 Prospect Road
Prospect SA 5082
(08) 8269 5355

At

ta

admin@prospect.sa.gov.au
prospect.sa.gov.au

ch
m

en

t

583

